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The origin of the Epsonname

EP SON 「EPSON」+ =

Corporate Outline

Osaka Office

Epson X Investment Corporation

Epson Mizube Corporation

Company Name

Founded

Head Office

Paid-in Capital

Seiko Epson Corporation

May 18, 1942

3-3-5 Owa, Suwa-shi, Nagano, Japan

¥53,204 million

the Epsonbrand name comes from the EP-101, an electric printer 
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with many more worthwhile products and services in a variety of 

fields.

The EP-101, the world's first

miniature digital printer

Head Office, Domestic 

Business Sites and Main 

Group Companies

Plant or office

Group company

Chitose Plant

Epson Atmix Corporation

Akita Epson Corporation

Sakata Plant / Tohoku Epson Corporation / 

Epson Swan Corporation

Tokyo Office / Epson Sales Japan Corporation

Hino Office

Nagano Prefecture

Miyazaki Epson 
Corporation

Epson Repair   
Corporation

Toyoshina Plant /

Epson Service Corporation

Epson Avasys Corporation

Matsumoto Minami Plant

Head Office

Suwa Minami Plant

Fujimi PlantIna Plant

Epson Direct Corporation

Shiojiri Plant

Hirooka Office

Kanbayashi Plant

Epson TcFORM Corporation
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Today, the very assumptions that underpin society and industry are undergoing major 

changes. Rising geopolitical risks, constraints on energy and resources, responses to climate 

change and environmental impact, and a global labor shortage brought about by 

demographic shifts are structural changes that are driving transformations in the ways that 

society and industry operate.

Epson has established its Long-Term Corporate Vision ENGINEERED FUTURE 2035 that looks 

ahead to 2035. Based on our efficient, compact and precise technologies and philosophy, 

this vision outlines our direction of integrating precision engineering with real-world 

expertise to create a sustainable global environment and society, while at the same time 

enhancing corporate value.

Since its founding, Epson has refined its efficient, compact and precise technologies to 

create numerous products such as inkjet printers and projectors. Our true strength lies in 

our ability to elevate our technologies into value that benefits society.

Leveraging this strength, Epson will continue to develop into a company that engineers the 

future. To realize our Long-Term Corporate Vision, we will focus on ROIC based management, 

redesign our business portfolio and concentrate resources in growth domains with the aim of 

achieving sustainable growth. In an age of constraints on energy and resources, we will build 

a society that generates value from fewer inputs. We will also use precision engineering to 

sustain technological development. In a world facing increasing labor shortages, we will 

enhance productivity and reliability, and we will contribute to improving the quality of 

learning, working and lifestyles.

Looking toward 2035, and guided by our corporate values of integrity & effort and creativity 

& challenge, Epson will continue taking on the challenge of co-creating new value with its 

employees and partners.

CEO Message

ENGINEERED FUTURE 2035
Refining our technologies, engineering the future and delivering real-world value

Junkichi Yoshida

President and Representative Director 

Chief Executive Officer

Seiko Epson Corporation
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The Course of Epson Group Progress

Inkjet printers 3LCD data projectors

1942 1969 1994 2010 to the present

It all began 

with timepiece 

manufacturing

Brought accurate 

time to everyday life

World's first quartz watch

mechanical watches would 

normally gain or lose many 

seconds per day.

At the time, At the time, 

photos were printed 

at photo shops. 

At the time, 

presentations used 

handouts and 

OHPs.*

Enabled people to print 

photos at home
Transformed 

presentations

Creating new value that

exceeds customer 

expectations

A dry-process office papermaking 

system that recycles paper right on 

site

A SCARA robot that helps 

to accelerate automation

A digital inkjet textile printer that accelerates 

the digitization of the textile printing market

Epson has always used its original technology to 

create new value and change the way we live and work

High-speed linehead inkjet 

multifunction printers that help 

offices save energy

* OHP (overhead projector): A device that projects images from a transparent sheet onto a screen

https://www.epson.jp/technology/core_technology/origin/quartz_watches.htm
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Revenue
(Consolidated)

FY2025

￥1,413.3 billion

Business Profit
(Consolidated)

FY2025

￥83.8billion

Segment Revenue as a Percentage of

Total Revenue
(FY2025)

* Business profit is very similar to operating income 

under Japanese accounting standards, both 

conceptually and numerically. It is calculated by 

deducting the cost of sales and selling, general and 

administrative expenses from revenue.

Printing 

Solutions

71 .8 %
Visual 

Communications

12.8 %

Office & Home 

Printing

Commercial & 

Industrial 

Printing

Manufacturing-Related 

& Wearables

14.5 %

E s n’s N w
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Global Networks
Operations Divisions and Group Companies
https://corporate.epson/en/about/network/

Group companies 

See more

We have research and development sites, production sites, and sales and service sites around the 

world to enable us to accurately capture customer needs and respond quickly and flexibly to them.

¥1,413.3
billion
（FY2025)

Japan

16%

The Americas

33%

China/Asia/

Oceania

29%

Europe/

Africa/

Middle East

22%

74,619
(as of  Mar. 31.2026)

Japan

26.1%

The Americas

6.0%

Europe/Africa/

Middle East

3.1%

China/Asia/

Oceania

64.8%88 companies (includes parent company)

Japan: 19 Overseas: 69

(as of 2026/3/31)

* Percentages rounded to the first decimal place. 

Japan

￥232.1
billion

China

￥181.8
billion

Europe

￥272.9
billion

Africa/

Middle East 

￥40.4
billion

South

America 

￥137.9
billion

Asia/
Oceania

￥228.1
billion

North
America 

￥320.1
billion Revenue by

region

Revenue
(Consolidated)

Consolidated 

employees by region

Number of
Employees
(Consolidated)

● Main sales/service subsidiaries and affiliates

https://corporate.epson/en/about/network/
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Our Corporate Purpose

           u   s   s     h  h            E s n’s c          c  v    s. Th s            u   s , “Ou   h   s  hy 

       c  n , c m  c   nd    c s   nn v    n  n  ch s   v s  nd h   s c        b      w   d,” w s  s  b  sh d  n 

September 2022 to define the kind of value that Epson provides to society and to demonstrate both inside and 

outside the Company its unique reason for being and aspirations. Epson will provide new value to society by 

realizing the Corporate Purpose through its vision, based on its management philosophy, which is the universal 

concept of the EpsonWay  h   d   n s  h  G  u ’s v  u s  nd b h v   . Th  ugh  h s        s, w  w    s   v     

achieve sustainable growth and enhance corporate value over the medium to long term in the future.

Epson was founded in Japan, a nation blessed with outstanding natural beauty and 

a rich cultural heritage. Our commitment to protecting such abundant gifts for future 

generations has never wavered. We constantly pay close attention to social issues 

and dedicate ourselves to addressing them, as our timely elimination of 

chlorofluorocarbons makes clear. Underpinning everything we do is the philosophy of 

    c  n , c m  c ,    c s   nn v    n. A        , b gg    s n     w ys b     . ​

We firmly believe that energy saving solutions, space saving innovation and ultra-

high precision help to protect the natural environment and enrich communities. With 

our philosophy of efficient, compact, precise innovation, we deliver more meaningful 

v  u   h    n  ch s   v s  nd h   s c        b      w   d. ​

We will continue to strive towards achieving this purpose. 
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ENGINEERED FUTURE 2035 Corporate Vision 
ENGINEERED FUTURE 2035 Corporate Vision 
https://corporate.epson/en/philosophy/vision/

See more

Refining our technologies, engineering the future and 

delivering real-world value

In an age of constraints, Epson will engineer the sustainability of industry and society through a process of 
meticulous thinking and continuous experimentation. Because energy, resources and the environment surrounding 
us are increasingly constrained, we believe the future should not be left to chance. Instead, it must be steadily built 
through engineering that is rooted in technology, refined and then implemented in the real world.
Grounded in our technologies and philosophy of efficient, compact and precise innovation, and fueled by the 
knowledge and data accumulated on the frontlines, we will enhance productivity and reliability, delivering value 
across industry as well as in people’s learning, work and lifestyles.
We will create societal and corporate value simultaneously so that people and the planet can continue to advance 
together. This is Epson’s vision for ENGINEERED FUTURE 2035.

https://corporate.epson/en/philosophy/vision/
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Value-Creation Domains

Creating value through technology, engineering and real-world knowledge



10SEIKO EPSON CORPORATION© Seiko Epson Corporation. 2026

Epson in 2035

By simultaneously transforming the business model of our existing 
businesses and proactively investing in growth areas, we will expand our 
revenue scale while fundamentally reshaping our profit structure.
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Long-Term Corporate Vision & Mid-Term Business Plan

The mid-term business plan will serve as the execution roadmap for the long-
term corporate vision and we have divided the 10-year period into three phases.
In Phase 1, we will rebuild the foundations for growth by reviewing our 
fixed-cost structure, inventory, portfolio, and capital allocation.
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Mid-Term Business Plan Framework

We will address the challenges in the mid-term business plan, namely 
transforming the structure of our earnings base and focusing resource allocation 
on growth domains.
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Business Segments

By concentrating resources on our growth domains, we will further enhance the 
value of the products and services we create.
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Segments｜Precision Innovation

Leveraging our proprietary “efficient, compact and precise” technologies, we drive transformation in 
manufacturing and technological innovation, contributing to the evolution of the industrial and 
data-driven society, enhanced reliability, and solutions to energy challenges.

Inkjet Solutions Microdevices Epson Atmix

Crystal devices Semiconductors

Printheads Fine metal powders

Supporting energy 
and

resource efficiency

Supporting advances 
with precision 

technology

Timing
Device

Sensing
Device
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Segments｜Industrial & Robotics

Based on societal challenges such as labor shortages and the reduction of environmental impact, we 
enhance on-site productivity and reliability through the real-world implementation of digital 
printing/manufacturing and robotics technologies.

Commercial & Industrial Printing Robotics

Finished products

Fiery

Commercial & Industrial, 
Others

SCARA 6-axis Software/Options

Small
printers

SIDM

PaperLabSignage

Textiles Label presses

Corporate

Label printers

Photo

Addressing labor 
shortages with 

productivity 

and reliability 
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Segments｜Office & Home Printing

By contributing to more efficient information utilization, more advanced learning, and higher 
productivity in both work and home environments, we support people’s lives and work.

SOHO/Home Office shared

Office/Home IJP Office & Home, Others

Scanners

Ink cartridge office 
models

High-speed linehead
multifunctions (LIJ)

High-capacity 
ink pack 

models (RIPS)

Ink cartridge 
models

High-capacity 
ink tank models

Compact label 
printers

Supporting learning, 
working and 

lifestyles
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Segments｜Visual & Lifestyle

W   n  ch       ’s     n ng, w  k,  nd   v s by d    n ng  x     nc  v  u ,   duc ng g  s  n kn w  dg   nd 

opportunity through expanded access to learning, and creating new value by connecting people, things, information, and 

services.

Visual products Wearable products PC

High brightness Ultra short throw

Standard Home/Smart
Movements

Seiko business

Orient Star,
Orient

Epson Direct PCs

Supporting learning, 
working and 

lifestyles
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Materiality

Simultaneously solve societal issues and enhance corporate value 
to realize our long-term vision
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Strengthen human capital and redesign human capital to support 
continuous growth

Human Capital & Organization
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● Patent Application   

Ranking by Area

Inkjet printers 1st

Projectors 1st

Crystal devices

Inkjet printers 1st

Projectors 1st

Crystal devices 1st

Japan

US

* As of June 6, 2025, per Epson research.

* The number of Piezo printhead-related patents registered in Japan, the U.S., China, and   

Europe since June 6, 2005

● Number of Piezo Printhead-Related Patents Owned

Intellectual Property Activities Supporting Innovation
Intellectual property
https://corporate.epson/en/technology/intellectual-property/

See more

In addition to patents, we are following an intellectual property mix strategy that protects our designs with design 

rights and the names of our core technologies with trademarks. We protect our original core technologies, which 

are an important asset in advancing our strategy, with a huge number of patents.

* 2025 ranking based on the number of 

patents opened to the public per Epson 

research from 2025/1/1 to 12/31

Piezo printheads are a core 

device in the printing sector. We 

own more patents related to these 

printheads than anyone else in 

the industry, and this IP has given 

us a formidable competitive 

advantage.

We continue to build a portfolio that affords 

solid protection of value-creating core 

technologies, original designs, and 

branded trademarks.

This enables us to maintain and build the 

competitive advantage of our own brands 

and to sustain stable business operations.

1st

3,671
3,671 

1,933 

1,057 

591 590 491 

124 

0

1,000

2,000

3,000

4,000

Epson Co.A Co.B Co.C Co.D Co.E Co.F

https://corporate.epson/en/technology/intellectual-property/
https://corporate.epson/en/technology/intellectual-property/
https://corporate.epson/en/technology/intellectual-property/
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Environmental Vision 2050

Epson will become carbon negative and underground 

resource*1 free by 2050 to achieve sustainability and 

enrich communities

⚫ 2030: Reduce total emissions in line with the 1.5°C scenario*2

⚫ 2050: Carbon negative and underground resource*1 free
Goals

Actions
⚫ Reduce the environmental impacts of products and 

services and in supply chains

⚫ Achieve sustainability in a circular economy and 

advance the frontiers of industry through creative, open 

innovation

⚫ Contribute to international environmental initiatives 

*1 Non-renewable resources such as oil and metals

*2 Target for reducing greenhouse gas emissions aligned with the criteria under the Science Based Targets initiative (SBTi)

*1 Non-renewable resources such as oil and metals

Environmental Vision 2050
https://corporate.epson/en/sustainability/environment/vision/

See more

https://corporate.epson/en/sustainability/environment/vision/
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https://www.youtube.com/user/epsoncorp/

Epson‘s corporate website Epson's official video channel

https://corporate.epson 

Epson’s corporate LinkedIn page 

https://linkedin.com/company/epson
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